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About us

Since 1982, FrontPaBhasmanufactured
protective packaging in cardboard and corrugate
cardboardthat enhances your products sal&oning
so with sustainable responsibility has always be¢
natural for us. We are a complete packaging
producer, from paper on a roll via our own
conversion to finished packaging. We aretiedan
Arlov just outside Malm@nd today we have5b
employees and a turnover of over SBKR million.
By having thenanufaduring in Sweden, we have
access to clean energy, good quality paper raw
materials and can offer packaging with the lowes
carbon footpint.

With over 40 years of expertise, we offer our
customers a unique expertise in pridteardboard
packaging that has its natural place in the
ecosystem, fully recyclable. Our solutions are
created by professional staff who have worked ft
many years developing sustainable and-cost
effective solutions based on our customers' neec
The entie process takes placeliouse; from our
creative and responsive salespeople and design
via our fast but thorough production staff, to our
flexible logisticians who ensure that your produc
end up exactly where they need to go.

Our raw materidare
renewable and recyclable

fossitbased materials

Our renewable products contributt
to a circular economy

'j Our products replace
B

For us, all customers are unique and important. '

have customers in all area$rom small e

commerce entrepreneurs to several \Wehown 40
brands in, for example, wine and vodka, the

automotive industry, cosmetics and toys. We del
packaging to over 30 countriaghere half of the

Years of experienc

deliveries take place outside of Sweden. It is our

customers who make us develop and constantly 380

better at what we do thanks to the high demands

p|aced on us. Turnover MSEK
Employees

Sustainability Report 2022apout us



Timeline

2022

50 MSEK was invested in new pre
warehouse and IT syste|

2020

50 MSEK was invested in new product
equipment, includingn-line corrugated
board machine

2017
Acquisition of GKD Gefle Kart@@isplay

2010

Consolidation of all producing operations
Arlév, new board and new management§
the companyj

2006 (217

FrontPac was started up in Chij L

2021

Installation of solar panels 330 kWp,
acquisition of new warehouse 7.800mz?

2019

Acquisition of AntPac

20102016

Comprehensive investment program of
around 100 MSEK, which included new
printing press, CTP, die cut andimine
corrugated machine2012 FrontPac was
divested in China

¥ 2003

W :
2000 ’ ? A .\~ FrontWell was founded for production of -
Following acquisitions in Sweden afs A R I \\ our own corrugated cardboard :
Denmark, FrontPac AB became thelieg B LW \§.\3
manufacturer in Scandinav’ g’ 0 S 1997 "
1982 a " | SydPac AB was acquired by Esswell,
Company SydPac AB was founded ' . a familyowned company

operated in both Sweden and Denme_é! ;

‘Q!‘
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Key numbers

Increase of workforce
Compared with previous year

n9.0%

(10.0%in 2021)

Own produced energy
Solar panels

330kWp

Increase of produced packagi
Compared with previous year,

,10.9%

(6.2%in 2021)

&

Recycling
Waste from produced materi

100%

Turnover
Compared with previous year,

20.1%

(7.9%in 2021)

Water Usage
Reduced by

©88.2%

Accidents
Rate of accidents

Zero

(0in 2021)

Electricity consumption
Reduced by

©6.3%

Compared with previous yee

Investments
Newmachineline

50 MSEK

Green Energy
Biogas and green electricity

100%

Electrical Vehicles
Company cars

31.0%

D00
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Message

from our CEO

Sustainability means a lotgrm commitment to
making good. Sustainability must be seen with a
holistic perspective. It is easy to do good in som
part, but does this enhance the overall
sustainability? The UN defined sustainability in
1987. It considers environment, social and
economic perspecte; We believe sustainability
drives a circular economical view with as low
carbon footprint as possible on all resources anc
processes used. Meaning we want to design for
circular economy, design for minimization of
material, design for zero loss of protiias well as
design for smatrt logistic solutions.

Sustainability is included in all our work. From th
design plase when papers are chosen, box desi¢
as well as how the box is folded. We take pride i
making beautiful packaging that enhances our
customers sales. We offer the highest quality
through all processes.

We are given the trust to protect our customers
products as well as communicate its brand value
When these products reach the ender unscuffed
the biggest envonmental impact is done. Becaus
the product itself has 10 to 20 times higher carbc
footprint than the packaging. We have used gree
electricity for the last 15 yearas well as having
solar cells and LED lights.

Our processes use bhiogas since 6 years and the
electrical car was bought 7 years ago. But our
commitment does not stop here, we know that
LI O1F3Ay3IQa Yz2al Atfhe2?
product inside. And therefore, we carefully chose
the quality of paper because we know that the
carbon footprint of a Scandinavian produced pag
is a lot less than one compared from continental
Europe. And these materials have superior surfa
that gives a great print quality. We are proud to ¢
that our packaging is Made in Sweden because
guarantees a lower carbon footprint.

Sustainability Report 202hjessage from our CEO

The future is full of opportunitieand we have to
have an open mind to all the quick chasgeound
us. Act on insights, but with foresighanticipate

the future ahead of us and transform the
organization in order to explore the opportunities
to create value for our customers as well as soci

We still have a long way to,gmd we will continue
to integrate this mindset in all our decisions. As ¢
improvementsit is driven from commitment and

enthusiasm. We have staff that takes this to theit
heart and push the organization in this direction.

Martin Enocson
CEO




ur core values

The customer first
Longterm and profitable relationships are based on exceeding the custome
expectations

Cooperation
We work as a team and always help each other. Openly share information
offer ideas. Celebrate great results appreciate each other.

the initiative for improvements.

Responsibility
Quality and Environment are our key. Prioritize right, do not let thingmtle
make sure therés someone who receives the task.

Integrity
Always be honest. Be ethical. Do what is the best for thetésngbusiness.

Economy
All decisions are based on financial considerations. Dare to try new ways, 1

Sustainability Report 20220pr core values 8
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Governance model

The Board of Directors is FrontPac's highest
management body. They are responsible for
setting stratgic direction for sustainability and
monitoring that FrontPac's management achieve
setgoals.

The Executiv€ommittee addresses all issues of
relevance to the company, makes the decision
within its purview, and submits gposals to the
Board of Directors.

Board of directors

Lars Alvemar
Chairman of the Board

Anders Sjégren
Boardmember

Ulf Pettersson
Boardmember

Lars Olsson
Boarddeputy member

® ® o e

Board Tenure Management Tenure
years in currenaissignmen  years in current assignme

m 0-5years” 6-10 yearsm >11 years

Sustainability Report 2023pvernance model

For the operationainanagementthereis
enlargedgroup consisting of thexeative

committeegroup, finandal manager,

QEHS managand project manager.

Management
Martin Enocson *
Managing Director
Jesper Ladelfa *
Sales Manager
*

Claus Dalgaard
Production Manager

Annika Baltzar
FinanciaManager

Tomas Johansson
ProjectManager

Marijeta Ristic
QEHS Manager

- oo e e

+ [EXxecutive committee
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Sustainability in
everything we do

Our sustainability strategy defines our leegm

goals to minimizing the negative impact of our

operationsboth on peopleandonthe planet.

10 N

@

GENDER
EQUALITY

g

QUALITY
EDUCATION

]

GODDHEALTH
ANDWELL-BEING

e

1 'RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

QO

(GLEAN WATER
AND SANITATION

13 foon

DECENT WORK AND
ECONOMIC GROWTH

o

Reduced inequalities

Gender equality

Quality education

Good health and
wellbeing

Responsible
consumptiorand
production

Affordable and clean
energy

Jean water and
sanitation

Jimate action

Industry innovation
and infrastructure

Decentwork and
economic growth
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Our approach to sustainability goals focuses on
following key areas around which this report is

organized:

Increased share of female employees

We provide equal pay for work of
equal value

Training hours

Injury reporting

We reduce wastend pollution and
protect natural resources

Energy efficiency

Water usage

We reduce our emissions tombat
climate change and its impact

Create longerm successful and
sustainable operations

To achieve flland productive
employment and decent work for all
women and men

11



Engagement with
our stakeholders

CNRyiatl 0Qa {1Se adl{SKs:
identified through board and management
discussions. Theggoups have the greatest
impact on our business, ability to implement our
strategies and achieve our objectives.

Owners/Board

We value open and effective communication witl
our owner. We speattirectly to our owner and
board through weekly results, presentations, anc
meetings.

Suppliers

We work with over 400 suppliers. All our strateqgi
suppliers are required to complyttwviSO 9001
and ISO 14001 certification or equivalent. We
monitor the performance of our main suppliers
of direct material through an annual KPI

YSI adaNBYSyiQad 2SS YSI 2
requirement for quality, as well as delivery
performance, environmentand social
responsibility.

Customers

We survey our large customers to understand
our strengths and where we need to improve.

Employees

Keeping our employees engaged and informed i
critical © our success. Our survey is a key tool tc
SYLX 28SSaQ ¢SttoSAy3ao

Sustainability Report 2022hgagement with our stakelters

OWNERS/
BOARD

COMMUNITIES CUSTOMERS

Bftl

MANUFACTURING

.

[ 1 Jemnd )
SUPPLIERS

EMPLOYEES

Communities

We create direcénd indirect employment and
pay taxes tahe governmei for reinvestment in
infrastructure and communities. Our business ha
generated ove66 million SEK tax revenuen
Swedenaccording to the Confederation of
{sSRAAK 9YGSNILINRaAaSQa 2
(www.svensktnaringsliv.se/valfardsskaparna
This corresponds to a contribution to public
welfare correspondingl¥84 preschool places.
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#
w Stakeholders  Key concerns by stakeholder grot  Examples of engagement
Owners/ I Innovation 1 Weekly report
Board I Management quality 9 Annual report
3 1 Responsible businepsgactice M Annual shareho

I Compliance
9 Health & Safety
9 Environment

Health & Safety
Environment
Quality

Competitive pricing

Customers Customer survey
Newsletters
Website

1
1
1
1 Social media
1
1

Customer visits EY
Caseby-case commu

Suppliers Responsible business practice
Health & Safety

Environment

= = =

Employee survey
Physical and virtual meetings © &3
Business unit newsletters
Social media

Employees Health & Safety
Equality & diversity
Education & training

Environment g

=282 =SS

= - LR s
I Employment 9 Local CSR and sponsoring
1 Social Impact : activities
1 Compliance Trainees from school
9 Environment Employeedriven social
projects

Community

=] =



Code of conduct

Our Code of Conduct states pmijples,
expectations, requirements and responsibilities f
our company, our employees, suppliers and
business partners in order to conduct business
ethically and in compliance with the applicable la
The areas covered in this code are:

working with business partners
company assets and data protection
occupational healtlnd safety

human rights

bribery and corruption

environment management

modern slavery and forced labour

child labar

non-discrimination

freedom of association and collective bargain
working hours, leave and compensation
responsible chemical management
compliance and reporting mechanisms

=8 =8 =4 =4 =8 = 8 -8 - -8 oa o g

Working with business partners

FrontPac has an ethical and transparent
relationshipwith all suppliers and customers. We
will ensure that our business partners, suppliers,
and customers are aware of our Code of Conduc
and our values.

We expect and follow up that the principles
expressed in our Code of Conduct faléowed

Togethemwe will build a sustainable business
relationship that will enable us all to be successfi
We require our supply chain partners to adhere t
these principles and reflect the same principles t
their suppliers.

Company assets and data protection

We all have a responsibility to take care of our
company assets, to ensure that personal data is
treated and processkin a legitimate way.

Sustainability Report 202Zpde of conduct

We are careful when handling confidential
information and information from third parties.
Process information we received from others in 1
same way we expect that they will process
information they reeive from us, and in
accordance with applicable confideritia

Occupational health and safety

Safetyisan integral part of our business. We
provide a safe place of work, safe access to wor
safe equipmentsafe and competent fellow
workers, and protection from risks of injury.

We regularly inspect our machinery taseire
safety, there are clear instruction or warning sigr
in a language understood by all workers.

Human rights

We treatall peopléefair, dignified and with respect.
We do not treat anyone based on religion, age,
disability, sexual orientation, nationality, political
opinion, social backgroundr ethnic origin.

We will only make use of objective criteria such i
merit, performance reviews and other releva
criteria when considering promotions or new hire
We do not discriminate anyone.

Workers have access to clean drinking water,
adequate toilet and washing facilities which resp
worker dignity.

Bribery and corruption

We believe that fair competition and integrity
should be reflected in all our activities, and we
have zeretolerance of direct and indirect bribery
and corruption.

14



Environment management

In order to produce environmentally friendly
products, it is fundamental to dag and control
the whole process, from raw materials to produc
shipment along with human interactions. By
defining the desired outcomes and incorporate
needed processes and monitoring the resuk
can ensure the healthy state of our planet for
future generations.

Working hours, leave and compensation

We always respect and comply wathplicable
laws, employment contracts and collective
bargaining agreements on compensation, benefi
working and resting hours, including overtime, a:
well as annual, sick and parental leave and any
other applicable leave regulatiori@mployees shall
not be forced to work more than the number of
hours permitted irthe working hours actAll
overtime shall be purely voluntary.

Responsible chemical management

Regarding the use of chemicals, we follow healtl
and safety regulations, amdir products comply
with REACH and RoHS directive. In our swhaliy
we pay attention to safe chemical handling, stor:
and disposalWe expect our suppliers to ensure
compliance with the Restricted Substances List i
to request evidence that their upstream suppliers
do so as well.

Modernslavery andorcedlabour

At FrontPac, we believe that modern slavery,
forced labair and huma trafficking have no place
in our business or supply chain and that compan
authorities and civil society should work togethel
to prevent it from happening.

Definition

Modern slaverywhich can be defined as "the gro:
exploitation of other human beings for personal «
commercial gain”.

Sustainabity Report 2022 ode of conduct

Forced labar: which can be defined as "any work
or service that people are forced to perform
against their will under threat of punishment".

Child labar

We are opposed to the use of any form of child
labaur or practices. Customer and suppliers are
required to comply with applicable child labor lav
and employ only worke who meet the applicable
minimum legal age. Workers under the age of 1¢
years are not to be involved in any work that is
hazardous or likely to have negative impact on tl
employe@ physical or mental development.

Nondiscrimination

FrontPac is an equal opportunity employer. We
shall not and will not discriminate in hiring,
recruiting, board membership, advertising for
employment, compensation, terminan,
promotion and other terms of employment again
any employee or job applicant on the basis of ra
colaur, religion, gender, gender expression, age,
national origin, disability, marital status or sexual
orientation, or for any other discriminatory reaso

Freedom of association and collective bargainin

FrontPac fully respects and gapts employees'
rights to participate or not participate in trade
unions without fear of intimidation, pressure or
reprisal.

Compliance and reporting mechanisms

FrontPac strives in all contexts for an open busir
climate and high business ethics. Wtleporting
mechanism, we want to make it possible to capt
and act on signals of possible misconduct or
violations of the code of conduct and any other

policy.

15



Materiality analysis

Our stakeholders have a significant impact on oL The table below illustrates the key priorities for
business. We regularly continue dialegvith our different stakeholders. The information is based
stakeholders so that we can understand their desktop reviews and dialog.
LINA2NRGASET SELISOGHGAZ2

Sustainability Development issudge continue to

see increasethterest in norfinancial issuesand

positive contributions to environment and society

can be important indicators of lofigrm

performance.

Owners Customers Employees Communities
_..Governance, ethic and compliance ... ‘ ______________ ‘ _______________________________________
... Collaboration and partnerships .. ® . ___________________________________________
_..Customers experience ... ‘ ______________ ‘ ____________________________________________
_..Innovation and development . ® . ____________________________________________
___Sustainable products___________________________ ‘ ______________ ‘ ____________________________________________
_..Diversity, inclusion and equal opportuniti_ga ® Ol e
_..Employee education . Q@ [ T ————
... Health, safety and wellbeing__________________.  — ® @
_..Human right and nodiscrimination ________ ‘ ______________ . ______________________________________
_..Energyeduction .. 7 ® @
Wateruse . ® | SR S — -
_..Waste management . ® U SRR R—— —
__.Carbonemission.________________.__________._ ‘ ______________ . _______________________________________
_..Desian for the environment ® ‘ __________________________________________

Less material) ----------------oooeooooe > Q More material

Sustainability Report 2022jateriality analysis
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At FrontPac, we consider our supplierdéovitd to our
businessas they play a significant role in helping us achieve
our business objectives. We therefore maKer¢s to build
faster longterm relationships with them, and to achieve
mutually beneficial results.

We are committed to purchasing products and services from =
suppliers thabperate in a manner that is responsible,
transparent and respects the human rights of all. Our
industrial assets are implementing systems and processes t
ensure they are working with responsible suppliers.

We alsaealize that being an essential paftthe value chain,
our suppliers have the potential for us to contribute towards
lowering our ecological footprint.

FrontPac has an extensive supplier network in over 12
countries with differensustainability maturity and risk levels.

Over half of the prchases come from Scandinavian countries
when measured by supplier spend. 100% of direothases
comes from low sustainability risk countries. Our main
purchases consist of: paper, ink, glue and varnish products.

With onboarding of suppliers, we validate: supplier quality,
delivery performance anfDGcompliance.

Direct Indirect
MEERES materials Services

64% 12% 24%




Create a brighter
future together

Customersreil KS O2NB 2F CNR)
and it is on our ability to anticipate and interpret
ourOdza (i 2 Y S NI aéxpeft&tibrik.da | YR
Relationships and communication to customers
are based on the principles of honesty,
professionalism, transparency, and cooperation

in seeking the most suitable solution to their
needs.

The data and knowwow that our customers
entrust us with are processed with the utmost
confidentiality, protection andompliance with
laws and regulations in force.

] —

Sustainability Report 202Zteate a brighter future together

Analysis of
customer feedback

No. of new
customers

Our gquality management system defirsaguality
engagement mechanism across all processes,
from product planningdevelopment, design and
manufacturing to sales and customer service.

We measure our quality of products and services
/| dzZaG2YSNRa FSSRol Ol A3
databaseasthe planning, design and product
quality groups work together to improve product
guality and strengthen product performance.

Quality issues

Proposal for
improvements

18



Active
customers

Sustainability Report 202Zfeate a brighter future together

We love doing business with our customer. All
our customer havingne dedicate teanas a
permanent contact makes for a very effective
working relationship.

We are committed to become the sustainable
chacefor our customers, because we
understand that our role an insurer is not only
to help our customers protect themselves today
but to help them and our world adapt to the risks
of tomorrow.

During customer visits, FrontPac saéssn,
focus on understanding customers business
challenges and their lotigrm plans for growth.

Packaging communicates more than just a
LINE RdzOG Q& O2yGSyGaT Al
g2dzNJ O2YLI yeQa @I dzSa
the planet.
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Advantages with
our packaging

Sustainability Report 2022advantages with our packaging

For over40 yearswe have been working to help
our customer meet the problems they have face:
and adapt to new challenges.

Customers want more sustainable packaging bu
also luxurious look and feel of the packaging on
with that of the packaged itenh. (ibfudd
experience, making people recognize it and retu
to it.

Protect the environment

To protectthe environment is about more than jus
dzaAy3 NBO&Of SR YI GSHEAI
themselves. Corrugated packagismade from

NEYySgloftS YIFEGSNAEFEas 7
degradable, and the winner in circular economy.

100% renewable
100% recyclable {5 times)
100% degradable 2 monthg

Reduce carbon emission

The carbon footprint of packaging includes all
green house gases generaiedhe manufacture of
the raw materials, converting of the packaging,
transportation to the end customer.

Where the paper is produced and convertitds
having a major impact on carbon emissions with
regardto how the electricity is produced. Paper
made from fresh files has a lower envirmmental
impact than recycled paper if the electricity come
from renewable energy sources.

Positive brand

Our packaging creates a good impression. They
improve our custome® brand imageasit will

show they ar@responsible organization that care
about the environmen

20



